[First Last Name]

[City, State] | [email@example.com] | [(123) 456-7890] | [LinkedIn URL]
PROFESSIONAL SUMMARY

[Licensed Real Estate Agent with [X] years of experience] specializing in [residential/commercial/investment] properties in the
[target market/region]. Proven track record of [exceeding sales targets, closing complex deals, and growing referral-based
business] through consultative client service and data-driven market analysis. Adept at leveraging ML S platforms, CRM
systems, digital marketing, and negotiation strategies to maximize client outcomes and streamline transactions. Known for clear
communication, ethical representation, and building long-term relationships with buyers, sellers, and investors.

PROFESSIONAL EXPERIENCE

[Senior Real Estate Agent] | [TopTier Realty Group]
[Month Year] — Present
[City, State]
o Closed [XX+] residential transactions annually with an average sales volume of [$X.XM+], consistently ranking in the top
[X%] of agents in the brokerage by gross commission income.
e Developed customized pricing and marketing strategies using [CMA tools, MLS analytics, and neighborhood trend reports],
achieving an average of [XX%] of list price and [X] days on market below area averages.
¢ Led end-to-end transaction management leveraging [CRM system, e-signature tools, and cloud-based document platforms]
to coordinate with lenders, inspectors, attorneys, and escrow officers, reducing contract-to-close timelines by [XX%].
[Real Estate Sales Associate] | [UrbanEdge Properties]
[Month Year] — [Month Year]
[City, State]
o Represented both buyers and sellers across [condominiums, single-family homes, and multi-unit properties], guiding clients
through property tours, offer strategies, negotiations, and closing processes.
e Executed integrated marketing campaigns combining [professional photography, virtual tours, social media ads, emalil
marketing, and open houses], increasing listing inquiries by [XX%] and showings by [XX%].
e Maintained a detailed pipeline in [CRM/lead management system], tracking leads from initial inquiry through post-closing
follow-up, resulting in [XX%] of annual business generated from repeat and referral clients.

EDUCATION & LICENSURE

[Bachelor of Business Administration, Real Estate] | [State University Name]
[Month Year] — [Month Year]
[City, State]
e Relevant coursework: [Real Estate Finance, Property Management, Real Estate Law, Urban Economics, Marketing
Principles].
[State Real Estate Salesperson License] | [State Licensing Authority]

[Active: Month Year — Present]
License #: [XXXXXXX]

o Completed [XX+] hours of pre-licensing and continuing education, including [Fair Housing, Ethics, Contracts, and Agency
Law].

SKILLS

Core Real Estate

e [Buyer & Seller Representation]

e [Comparative Market Analysis (CMA)]
o [Listing Strategy & Pricing]

e [Contract Drafting & Review]



Tools & Technology

e [MLS Platforms & IDX Systems]

e [CRM Software (e.g., Follow Up Boss, HubSpot)]
e [E-signature & Transaction Management Tools]
e [Social Media & Digital Advertising]

Professional & Interpersonal

¢ [Negotiation & Objection Handling]
e [Client Relationship Management]
o [Market Research & Data Interpretation]

e [Time Management & Organization]

SELECTED PROJECTS & NOTABLE TRANSACTIONS

[High-Value Residential Listing Campaign] | [Luxury Home in Neighbor hood/Ar ea]

[Month Year]

e Designed and executed a multi-channel marketing plan including [drone videography, 3D virtual tour, targeted social media
ads, and broker open events], generating [XX+] qualified showings within the first [X] weeks.

o Advised seller on strategic pricing and staging, resulting in [multiple offers over asking price] and a final sale at [XX%] above
the original list price.

[First-Time Homebuyer Education Program] | [Community/Organization Name]

[Month Year] — [Month Year]

e Developed and delivered a recurring workshop series for first-time buyers covering [financing options, down payment
assistance, offer strategies, and closing costs], attracting [XX+] attendees per session.

e Converted workshop participants into active clients, contributing to [X] closed transactions and strengthening brand presence
in the local community.



